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1. Programme Objectives:

The objectives of BBA Programme are:

· To impart knowledge of the fundamentals of Management theory and its application in problem solving.

· Select and apply appropriate tools for decision making required for solving complex managerial problems.

· To develop problem-solving skills through experiential learning and innovative pedagogy to ensure utilization of knowledge in professionalcareers.

· To develop sound knowledge of the entrepreneurial process and inculcate creativity and innovation amongstudents.

· To produce industry ready graduates have highest regard for Personal & Institutional Integrity, Social Responsibility, Teamwork and ContinuousLearning.

· To develop a positive attitude and life skills to become a multi-faceted personality with a sense of environmental consciousness and ethicalvalues.

2. Programme Outcomes (PO):
On successfully completing the program the student will be ableto:

· Understand concepts and principles of management/business; identify the opportunities in the corporate environment and manage thechallenges

· Demonstrate the knowledge of management science to solve complex corporate problems using limited resources. Display enhanced personality and softskills

· Function effectively as an individual, and as a member or leader in diverse teams, and in multidisciplinarysettings.

· Demonstrate entrepreneurialcompetencies

· Exhibit managerial skills in the areas of marketing, finance, HR,etc.

· Identify business opportunities, design and implement innovations inworkspace.

· Possess a sturdy foundation for highereducation

3. Program Specific Outcomes (PSO):
On the successful completion of B.B.A., the students will be able to:

PSO1: Acquire Practical learning through summer internship, industrial visit and Business Plan etc.

PSO2: Demonstrate analytical and problem-solving skills through specialization in Finance, Human Recourse, and Marketing to solve the business issues.

PSO3: Understand and develop the new dimensions of knowledge through open electives to cater the need of the industry.

PSO4: Comprehend the core concepts, methods and practices in management.

PSO5: Venture into his/her own business or excel in executive roles in private /government sector.

PSO6: Demonstrate the ability to create business plans

PSO7: Develop an understanding of business that reflects the moral responsibility of business to all relevant stakeholders and the natural environment.

PSO8: Matured Individuals and responsible Citizens to the country

PSO9: Demonstrate Ability to work in Groups

4. Structure of BBA( Logistics)Syllabus:

SEMESTER I
	Sl No.
	Course Code
	Title of the Course
	Category  of Course
	Teaching Hours per Week
	Sem.
End Exam
	IA
	Total Marks
	Credit

	1
	LANG 1.1
	Language - I
	Lang
	4
	80
	20
	100
	3

	2
	LANG 1.2
	Language - II
	Lang
	4
	80
	20
	100
	3

	3
	BBAL 1.1
	Principles of Management 


	Core
	5
	80
	20
	100
	5

	4
	BBAL 1.2
	Fundamentals of Logistics
	Core
	5
	80
	20
	100
	5

	5
	BBAL 1.3
	Materials Management
	Core
	5
	80
	20
	100
	5

	6
	BBAL 1.4
	Introduction to Shipping
	Core
	4
	80
	20
	100
	3

	7
	BBAL 1.5
	Constitutional Values
	Compulsory
	3
	40
	10
	50
	2

	Total
	
	30
	520
	130
	650
	26


SEMESTER II
	Sl No.
	Course Code
	Title of the Course
	Category  of Course
	Teaching Hours per Week
	Sem.

End Exam
	IA
	Total Marks
	Credit

	8
	LANG 2.1
	Language – I
	Lang
	4
	80
	20
	100
	3

	9
	LANG 2.2
	Language – II
	Lang
	4
	80
	20
	100
	3

	10
	BBAL 2.1
	Cost and Management Accounting
	Core
	5
	80
	20
	100
	5

	11
	BBAL 2.2
	Forecasting and Inventory Management
	Core
	5
	80
	20
	100
	5

	12
	BBAL 2.3
	Freight Forwarding (Ocean & Air Cargo)
	Core
	5
	80
	20
	100
	5

	13
	BBAL 2.4
	Marketing Management
	Core
	4
	80
	20
	100
	3

	14
	BBAL 2.5
	Environmental Studies
	Compulsory
	3
	40
	10
	50
	2

	Total
	
	30
	520
	130
	650
	26


SEMESTER III
	Sl No.
	Course Code
	Title of the Course
	Category  of Course
	Teaching Hours per Week
	Sem.

End Exam
	IA
	Total Marks
	Credit

	1
	LANG 3.1
	Language – I
	Lang
	4
	80
	20
	100
	3

	2
	LANG 3.2
	Language – II
	Lang
	4
	80
	20
	100
	3

	3
	BBAL 3.1
	Surface Transportation 


	Core
	5
	80
	20
	100
	5

	4
	BBAL 3.2
	Supply Chain Management
	Core
	5
	80
	20
	100
	5

	5
	BBAL 3.3
	Warehousing & Distribution Centre Operations
	Core
	5
	80
	20
	100
	5

	6
	BBAL 3.4
	Goods and Service Tax
	Core
	4
	80
	20
	100
	3

	7
	BBAL 3.5
	Practical Aspects of logistics Management
	Compulsory*
	3
	40
	10
	50
	2

	Total
	
	30
	
	
	650
	26


*Compulsory Course (Skill based)from Business Administration
SEMESTER IV
	Sl No.
	Course Code
	Title of the Course
	Category  of Course
	Teaching Hours per Week
	Sem.

End Exam
	IA
	Total Marks
	Credit

	1
	LANG 4.1
	Language – I
	Lang
	4
	80
	20
	100
	3

	2
	LANG 4.2
	Language – II
	Lang
	4
	80
	20
	100
	3

	3
	BBAL 4.I
	Customer Relationship Management

	Core
	5
	80
	20
	100
	5

	4
	BBAL 4.2
	Logistics Information System
	Core
	5
	80
	20
	100
	5

	5
	BBAL 4.3
	Fundamentals of Operation Research
	Core
	5
	80
	20
	100
	5

	6
	BBAL 4.4
	International Logistics Management
	Core
	4
	80
	20
	100
	3

	7
	BBAL 4.5
	Business Leadership Skills
	Compulsory*
	3
	40
	10
	50
	2

	Total
	
	30
	
	
	650
	26


*Compulsory Course (Skill based)from Business Administration

SEMESTER V
	Sl No.
	Course Code
	Title of the Course
	Category  of Course
	Teaching Hours per Week
	Sem.

End Exam
	IA
	Total Marks
	Credit

	1
	BBAL 5.1
	Entrepreneurship Development 


	Core
	6
	80
	20
	100
	5

	2
	BBAL 5.2
	Principles of Export Management
	Core
	6
	80
	20
	100
	5

	3
	BBAL 5.3
	Air Cargo Logistic Management 


	Core
	6
	80
	20
	100
	5

	4
	BBAL 5.4
	Logistic Network Design
	Core
	4
	80
	20
	100
	3

	5
	BBAL 5.5
	Retail Logistics
	Core
	4
	80
	20
	100
	3

	6
	BBAL 5.6
	Internship/Project/Company Analysis 
	Skill Enhancement
	3
	40
	10
	50
	2

	Total
	
	29
	
	
	550
	23


SEMESTER VI
	Sl No.
	Course Code
	Title of the Course
	Category  of Course
	Teaching Hours per Week
	Sem.

End Exam
	IA
	Total Marks
	Credit

	1
	BBAL 6.1
	Introduction to Strategic Management
	Core
	6
	80
	20
	100
	5

	2
	BBAL 6.2
	Legal Principles of logistics and Shipping
	Core
	6
	80
	20
	100
	5

	3
	BBAL 6.3
	E-Commerce and ERP
	Core
	6
	80
	20
	100
	5

	4
	BBAL 6.4
	Shipping Finance and Marine Insurance
	Core
	4
	80
	20
	100
	3

	5
	BBAL 6.5
	Port Terminal Logistics
	Core
	4
	80
	20
	100
	3

	6
	BBAL 6.6
	Research Methodology
	Skill Enhancement
	3
	40
	10
	50
	2

	Total
	
	29
	
	
	550
	23


Note: All Core Courses, Optional Courses, Elective Courses & Skill Enhancement Courses are under Studies in Business Administration only. 

5. Pedagogy:

In addition to Conventional Time-Tested Lecture Method, the following approaches may be adopted as and when found appropriate and required:

1. Case Based Learning: Practical exposure can be given to students through Case based learning/critical learning tool. It enhances skills of students in analyzing the organizational problems and learning to arrive at critical decisions. They learn to apply concepts, principles and analytical skills to solve the real situation problems.

2. Experiential/Live Projects/Grass Root Projects: To bridge the gulf between the theory and practice, the students have to be encouraged to take up experiential projects/Live Projects/Grass Root Projects in companies/organizations/factories.

3. Team Spirit and Building: To internalize the core curriculum, working in teams and developing team spirit is essential. Interdisciplinary learning across outside the faculty would help students in equipping with theseskills.

4. ICT enabled teaching with global touch: With the use of modern ICT technology students’ learning in class room marches towards digitization. Getting connected to people through e-mode who are located all over the world and who bring real-time insights from their industries, their customers, happenings in their local place and environment.

5. Leadership Building: Apart from developing a strong background in the functional areas of Commerce and Business, the Model Curriculum focuses on developing New Age Leadership capabilities among the students.

6. Emphasis on Indian Business Models: Over the past two decades, several Indian Business domains and organizations have made remarkable contribution in developing innovative business models by occupying a space in the global business scenario. The academia can make use of such examples in the pedagogy.

6. Scheme of Examination

a. There shall be University examination at the end of each semester. 

b. The maximum marks for the university examination in the courses with 3 credits and above paper shall be evaluated in pattern 10 + 10 (Internals assessments) + 80 (Semester end exam) marks.

c. Courses with less than 3 credits shall be evaluated in the pattern 5 + 5 (Internals assessments) + 40 (Semester end exam) marks.

d. All courses of this program except courses that are common to all other graduate program of the Mangalore University shall be set/valued/reviewed by BOE of BBA Programme for a maximum of 80 marks. The pattern of question paper will be as follows:

Part- A: Answer any two out of four questions.

2 × 15 = 30

Part- B: Answer any three out of five questions.

3 × 10 = 30

Part- C: Answer any four out of six questions.

4 × 05 = 20
Total:                                          80

BBA FIRST SEMESTER
	Name of the Program: Bachelor of Business Administration (BBA) in Logistics

Course Code: BBAL 1.1
Name of the Course: Principles ofManagement

	Course Credits
	No. of Hours per Week
	Total No. of Teaching Hours

	4 Credits
	5Hrs
	60Hrs

	Pedagogy: Classrooms lecture, tutorials, Group discussion, Seminar, Case studies.

	Course Outcomes: On successful completion Student will demonstrate

1. An Understanding of management theory from functional perspectives.
2. Ability to develop the basic managerial skills.
3. Ability to demonstrate planning, organizing, leading & controlling.
4. Abilitytodevelop skills necessary for effective work team performance.
5. Ability to accept the challenges and opportunities in management.

	Syllabus:
	Hours

	Module No. 1: MANAGEMENT CONCEPTS
	12

	Management: Meaning – Process ‐ Science or Art ‐ a Profession ‐ Administration v/s Management –

Significance ‐ Functions of Management ‐ Levels of Management ‐ Managerial Skills ‐ Roles of Managers.

Classical Theory ‐ Scientific Management ‐ Administrative Management ‐ Bureaucracy Modern Theory ‐

System approach ‐ Contingency Theory ‐ Z quality management, Behavioural Theory ‐ Hawthorne Studies ‐

Maslow’s need theory ‐ Theory X, Y and Z.

	ModuleNo.2: PLANNING
	10

	Definition – Need – Benefits – Steps ‐ Nature and Importance – Objectives 

Concepts of Management by Objective – Steps ‐ Difficulties in MBO.

	Module No. 3: ORGANISING
	12

	Nature – Purpose – Steps ‐ Types of Organization: Formal & Informal – Power ‐ Authority and Responsibility.

Centralisation v/s Decentralisation ‐ Span of control – Departmentalization ‐ Project organization ‐ matrix organization.

	ModuleNo.4:STAFFING AND DIRECTING
	12

	Nature – Significance ‐ Recruitment & Selection Meaning ‐ Training and Placement – Meaning ‐ Difference between Recruitment and Selection 

Difference between Training and development.

Directing ‐ Meaning – Definition ‐ Key elements.

	ModuleNo.5:
MANAGERIAL CONTROL
	10

	Definition, Characteristics ‐ Significance – Limitations – Process ‐ Requirement of an effective control

system ‐ Feedback mechanisms resistance to control ‐ Overcoming resistance to control.

	Skill Developments Activities:

1. Collect the photograph and Bio‐data of any three contributors to Management thought.

2. Draft organizational chart and discuss the authority relationship.

3. Identify the feedback control system of an organization.

4. List out your strengths and weaknesses considering you as a manager.

5. Visit any recruitment firm and write down their process of recruitment.

	Text Books:

      1. T. N Chhabra, Principles of Management

      2. Samuel C Creto And S. TrevisCerto, Modern Management

      3. L. M Prasad, Principles and Practices of Management

      4. Koontz, Essentials of Management.

      5. Daft, R. L, Management.

      6. Stephen P. Robins and Marry Coulter, Management.
Note: Latest edition of text books may be used.




	Name of the Program: Bachelor of Business Administration (BBA) in Logistics

Course Code: BBAL 1.2
Name of the Course: Fundamentals of Logistics

	Course Credits
	No. of Hours per Week
	Total No. of Teaching Hours

	4 Credits
	5Hrs
	60Hrs

	Pedagogy: Classrooms lecture, tutorials, Group discussion, Seminar, Case studies & field work etc.,

	Course Outcomes: On successful completion of the course, the Students will demonstrate

· The ability to understand concepts of logistics and fundamentals of logistics.

· The ability to explain the process of logistics management.

· The
ability
to
use technology and information for effective management of logistics.

· The ability to explain the significance of Global Supply Chain.

· Theabilitytounderstandthe allied activities of logistics.


	Syllabus:
	Hours

	Module No. 1: INTRODUCTION TO LOGISTICS
	10

	HistoryofLogisticsNeedforlogistics‐CostandProductivity,costsaving&Productivityimprovement. Logistics Cost, reduction in logistics cost, benefits of efficient Logistics, Principles of Logistics,Technology&Logistics‐Informatics,Logisticsoptimization.ListingofSub‐sectorsofLogistics

	Module No. 2: LOGISTICS AND CUSTOMER SERVICE
	10

	Definition of Customer Service Elements of Customer Service‐Phases in Customer Service‐Customer Retention ‐ Procurement and Outsourcing ‐ Definition ofProcurement/Outsourcing‐BenefitsofLogisticsOutsourcing‐CriticalIssuesinLogisticsOutsourcing

	Module No. 3: GLOBAL LOGISTICS
	12

	Global Supply Chain ‐ Organizing for Global Logistics‐Strategic Issues in GlobalLogistics ‐ Forces driving Globalization ‐ Modes of Transportation in Global Logistics Barriers toGlobal Logistics ‐ Markets and Competition ‐ Financial Issues in Logistics Performance ‐ IntegratedLogistics‐NeedforIntegration‐ActivityCentersinIntegratedLogistics.Roleof3PL&4PL.

	ModuleNo.4:
ALLIED ACTIVITIES OF LOGISITICS - I
	12

	a) Warehousing:Warehouse‐Meaning,TypesofWarehouses, and Benefits ofWarehousing. 
b) Transportation‐Meaning;TypesofTransportations,efficienttransportationsystemandBenefits ofefficient transportationsystems.
c) Courier/Express‐Courier/Express‐Meaning,CategorizationofShipments,CourierGuidelines,PricinginCourier‐ExpressSectorforinternationalanddomesticshipping.
d) E‐Commerce‐Meaning,BriefonFulfillmentCenters,Reverselogisticsine‐commercesector,Marketingine‐commerceandfuturetrendsine‐commerce.

	ModuleNo.5: ALLIED ACTIVITIES OF LOGISITICS - II

	12

	a) EXIM:BriefonEXIM/FF&CC,Multi‐modaltransportation,briefoncustomsclearance,bulkload handling andbriefontrans‐shipment.
b) Supplychain.
c) Coldchain.
d) LiquidLogistics.
e) RailLogistics.


	Skill Developments Activities:

1. Two cases on the above syllabus should be analyzed by the teacher in the classroom and the same needs to be recorded by the student in the Skill DevelopmentBook.

2. Draft different activities involved in logistics management.

3. Draft Logistics Controlcharts.

	Text Books:

1. CourseMaterialPreparedbyLSC
2. FundamentalsofLogisticsManagement(TheIrwin/Mcgraw‐HillSeriesinMarketing),DouglasLambert,JamesRStock,LisaM. Ellram,McGraw‐hill/Irwin, FirstEdition,1998.
3. VinodV.Sople(2009)LogisticManagement(2ndEdn.)PearsonLimited.
4. LogisticsManagementforInternationalBusiness:TextandCases,Sudalaimuthu&AnthonyRaj,PHILearning,FirstEdition,2009.
5. FundamentalsofLogisticsManagement,DavidGrant,DouglasM.Lambert,JamesR.Stock,LisaM.Ellram,McGrawHillHigherEducation,1997.
6. LogisticsManagement,IsmailReji,ExcelBook,FirstEdition,2008.
Note: Latest edition of text books may be used.


	Name of the Program: Bachelor of Business Administration (BBA) in Logistics

Course Code: BBAL 1.3
Name of the Course: Materials Management

	Course Credits
	No. of Hours per Week
	Total No. of Teaching Hours

	4 Credits
	5Hrs
	60Hrs

	Pedagogy: Classrooms lecture, tutorials, and problem solving.

	Course Outcomes: On successful completion of the course, the Students will demonstrate

· Understand the framework of materials management.

· The Ability to manage materials requirement in organizations.

· The Ability to develop vendor relations.

· The Ability to prepare materials requirements plans.

· Construct cost reduction technique for inventory control.

	Syllabus:
	Hours

	ModuleNo.1:
INTRODUCTION TOMATERIALSMANAGEMENT
	08

	Introduction:MaterialsManagement‐Evolution,Importance,ScopeandObjectives‐Interfacewithother functions. Concept of Logistics and Supply Chain Management and evolution to 4PL‐SupplyChainManagement‐Objectives,Components,Significance,TradeoffCustomerService&Cost.

	ModuleNo.2:
MATERIALS PURCHASING
	12

	Purchasing: Purchasing in Materials management‐ system concept‐ purchasing and procurementactivities under Materials management‐ Value Analysis and value Engineering‐ Purchasing andquality Assurance‐ Purchase Cycle – Negotiation & Bargaining – Vendor relations ‐ PurchasingMethods ‐ Global Sourcing‐Stores – Functions, Importance, Organization of stores & Stores layout.Storesprocedure –documentation

	ModuleNo.3:
INVENTORY MANAGEMENT
	14

	Inventory ‐ Need of Inventory ‐Types of Inventory ‐ Basic EOQ Model ‐ EOQ with discounts ‐Classification of material ‐ ABC Analysis ‐VED, HML, FSN, GOLF, SOS (Numerical expected on BasicEOQ,EOQwith discounts &ABC)
MaterialRequirementPlanning(MRP)‐Advantagesoverconventionalplanning(OrderPointMethod)–InputandoutputofMRPsystem‐Forecasting–Overviewofquantitativeandqualitativemethodsofforecasting‐MasterProductionSchedule‐BillofMaterials–BOMExplosion‐MaterialflowinMRP.
MRPII.ConceptofERP.(NumericallikelyonBOMExplosion,estimatingNetrequirements)

	Module No. 4: QUALITY CONTROL
	10

	Qualitycontrolofmaterial:Incomingmaterialqualitycontrol‐statisticalqualitycontrol‐governmentalpurchasingpracticesandprocedures‐Inventorycontrol&CostReductiontechniques:Inventory turns ratios‐Standardization – need and importance. Codification – concept, benefits.ValueEngineeringandValueAnalysis–concept andprocess.

	ModuleNo.5:
MATERIALS HANDLING
	12

	Materials handling and storage systems, Physical distribution logistics‐ transportation, Traffic andclaims management‐ operations research and related techniques‐ Principles of Materials Handlingsystem‐Materials HandlingEquipment–Safetyissues.


	Skill Developments Activities:

1. Work out the material requirement decisions.

2. Prepare a materials requirement plan.

3. Analyse the quantitativeandqualitativemethodsofforecasting.

4. Prepare a list of Materials HandlingEquipments and discuss safetyissues.

	Text Books:

1. CourseMaterialPreparedbyLSC
2. Materialsmanagement:procedures,textandcases‐A.K.Datta
3. Materialsmanagement:Anintegratedapproach‐P.Gopalakrishnan
4. IntroductiontoMaterialsmanagement‐J.R.TonyArnold&StephenN.Chapman
5. PurchasingandMaterialsManagement‐KSMenon
6. HandbookofMaterialsManagement‐Gopalakrishnan
7. Materials&LogisticsManagement‐L.C.Jhamb
Note: Latest edition of text books may be used.


	Name of the Program: Bachelor of Business Administration (BBA) in Logistics

Course Code: BBAL 1.4
Name of the Course: Introduction to Shipping

	Course Credits
	No. of Hours per Week
	Total No. of Teaching Hours

	4 Credits
	5Hrs
	60Hrs

	Pedagogy: Classrooms lecture, tutorials, and problem solving.

	Course Outcomes: On successful completion of the course, the Students will demonstrate

· Understand the framework of materials management.

· The Ability to manage materials requirement in organizations.

· The Ability to develop vendor relations.

· The Ability to prepare materials requirements plans.

· Construct cost reduction technique for inventory control.

	Syllabus:
	Hours

	ModuleNo.1:
INTRODUCTION TOSHIPPING
	12

	The Importance for Sea Transport –Different Shipping markets – Participation of Shipping Trade‐

The Supply of Ships: Supply of Shipping –Why operate Ships –Protectionism –Ship Registration –Port State Control –Ship Classification‐Brief history of Shipping.

	ModuleNo.2:
SHIP REGISTRATION
	12

	Ship registration Tonnage & Load lines –Description of various tonnage and types of Ships, cargo

gears, Crude oil and Croduct tankers. The Dry Cargo Chartering market: Introduction –Chartering –various charter parties and description of charter parties.

	ModuleNo.3:
LINERS AND DOCUMENTATION
	12

	Liners: Introduction –The Development of Tankers & the Tanker Market –Types of tankers –Tanker

Charter Parties ‐Negotiating Charter, Brief History of Containerisation –Conferences & Freight Tariffs –Liner Documentation: Bill of Lading Terms & Conditions.

	Module No. 4: SHIPPING BUSINESS
	12

	The Practitioners in Shipping Business –The Institute of Chartered Ship Brokers –Ship Sale &

Purchase –Ship Management, Maritime Geography –Introduction –Ocean & Seas –Ports –Geography of

trade.

	ModuleNo.5:
SHIPPING ACCOUNTS
	12

	Accounts: Introduction –Accounting –Capital –Credit‐management accounting –Cash Flow‐Costs –

Different types if Companies‐Exchange Rates‐Company accounts, Law of Carriage –

Introduction –Fundamentals of English Law –Arbitration –The Contract –Remedies for breach of Contract – TORT‐Contracts Relating to the carriage of goods by sea –Liner Bill of Lading –the Hague visby Rules – Hamburg rules –Agency‐Breach of Warranty of Authority –Protection & Indemnity Associations.

	Text Books:

1.Introduction to Shipping, Institute Of Chartered Shipbrokers, Witherby Seamanship International Ltd, 2nd Revised edition, 2009.

2.JacobKamm, Sean Connaughton, Gustaf Erikson, Robert Moran, Sir George Renwick,‐

Shipping Biography Introduction: 1st Baronet, Llc Book, 1994.

3. Lambert M Surhone, Miriam T. Timpledon, Susan F. Marseken (2010) VdmVerlagDr.Mueller Ag & Co.

4. Introduction to Shipping (2016), Cheong KweeThiam (Author), 2nd Edition, LexisNexis Emerging

Issues Analysis CLE.


BBA SECOND SEMESTER

	Name of the Program: Bachelor of Business Administration (BBA) in Logistics

Course Code: BBAL 2.1

Name of the Course: Cost andManagement Accounting

	Course Credits
	No. of Hours per Week
	Total No. of Teaching Hours

	4 Credits
	4 Hrs
	56 Hrs

	Pedagogy: Classrooms lecture, tutorials, and Problem Solving.

	Course Outcomes: On successful completion of the course, the Students will demonstrate

· The ability to prepare cost accounts. 

· The ability to decide cost per unit/process

· The ability to do Breakevenanalysis to understand the position of the company
· The ability to prepare Budgetand apply Budgetarycontrol techniques
· The ability to Analyse andInterpret theFinancialStatements.

	Syllabus:
	Hours

	ModuleNo.1:
INTRODUCTION TO COST AND MANAGEMENT      

ACCOUNTING
	10

	Cost Accounting ‐ Concept of Cost Centers ‐ Cost Units ‐ Classification of Cost – Overheads‐ SimpleCost Sheet – historical and estimated cost sheets. ‐ Tenders and quotations ‐ Contract costing‐Activitybasedcosting(ABC).ManagementAccounting:MeaningandDefinition‐NatureandScope
‐ObjectivesofManagementAccounting‐ImportanceandLimitations‐ManagementAccountingv/s CostAccounting.

	Module No. 2: MARGINALCOSTING
	10

	MarginalCostingandBreakevenanalysis:
Marginal Costing and Cost‐Volume‐Profit (CVP) analysis: meaning, concept ‐ assumptions andpracticalapplicationsofBreak‐evenanalysis–decisionsregardingsalesmix‐makeorbuy‐limitingfactor‐exportdecision‐plantmerger‐shutdownofaproductline‐DuPontAnalysis.

	ModuleNo.3:
BUDGETARYCONTROL
	10

	BudgetingandBudgetarycontrol:
BudgetandBudgetaryControl:Meaning,‐establishingasystemofBudgetaryControl‐Preparationof Sales ‐ Production ‐ Cash Budget ‐ Fixed and Flexible budgets, Master budget ‐ Zero basedbudgeting(ZBB)‐Performancebudgeting

	ModuleNo.4:
FINANCIAL STATEMENTSANALYSIS
	12

	AnalysisofFinancialStatements:
AnalysisandInterpretationofFinancialStatements:Objects‐importance‐Typesoffinancialanalysis
‐Comparativestatements‐Commonsizestatements,Ratioanalysis‐PreparationofBalancesheetusing ratios Fund flow analysis: Fund flow statement‐Preparation‐Cash flow statement‐cash flowanalysis‐Analysisofincomestatementsofports/shippingcompanies.

	ModuleNo.5:  STANDARDCOSTINGANDVARIANCE
ANALYSIS
	10


 SHAPE  \* MERGEFORMAT 



	Skill Developments Activities:

1. Collect financial statement of a company for five years and analyse the same using ratios.

2. Problems and solution on practicalapplicationsofBreak‐evenanalysis.

3. Draft a cost sheet so as to estimate and decide the actual cost per unit or per process.

4. Preparation of different budgets.

	Text Books:

1. Maheshwari,S.N.,(2013)CostandManagementAccounting.14thEdition
2. Jain,S.P.&Narang,K.L.(2014)CostandManagementAccounting.14thEdition,KalyaniPublishers:NewDelhi.
3. Tulsian,P.C.(2000)PracticalCosting.VikasPublications:NewDelhi.
4. Saxena, V.L. &Vashisht (2014) Advanced Cost & Management Accounting‐ Problems & Solutions. Prentice Hall ofIndia.
5. Maheshwari,S.N.(2014)PrinciplesofManagementAccounting.SultanChand&Sons.
6. Murthy&Gurusamy(2009)ManagementAccounting.TataMcgrawHill:NewDelhi.
7. ReddyT.S&HariPrasadReddy(2014)Cost&ManagementAccounting.MarghamPublications.
Note: Latest edition of text books may be used.


	Name of the Program: Bachelor of Business Administration (BBA) in Logistics

Course Code: BBAL 2.2

Name of the Course: Forecasting and Inventory Management

	Course Credits
	No. of Hours per Week
	Total No. of Teaching Hours

	4 Credits
	4 Hrs
	56 Hrs

	Pedagogy: Classroom’s lecture, tutorials, Group discussion, Seminar, Case studies & field work etc.,

	Course Outcomes: On successful completion of the course, the students will be able to demonstrate

· Ability to forecast the requirement of inventories.

· Ability to plan sales and operations of a business
· Ability to describe and classify inventories.

· Ability to explain the techniques of inventory classifications.

· Ability to demonstrate production policy and inventory levels.

	Syllabus:
	Hours

	Module No. 1: DEMAND FORECASTING
	10

	Forecasting: meaning – need for forecasts – types of forecasts – time frame ‐Demand Forecasting‐Types of Demand Forecasting‐Survey methods and statistical methods‐importance of demandforecasting‐Demandplanningv/sforecasting‐Sourcesofdemand‐Supplychaindynamics‐Keyrolesandresponsibilities

	Module No. 2: SALES AND OPERATIONS PLANNING
	12

	Sales and Operations Planning‐ S&OP goals and objectives‐‐S&OP best practices‐S&OP meetingactivity‐CollaborativePlanning‐Typesofcollaboration‐CollaborativeForecasting‐Collaborative planning, forecasting and replenishment‐Ingredients of successful CPFR‐ Regression analysis andcyclic decomposition techniques. Short‐term forecasting techniques‐ Technology Forecasting –Methodologies:‐TrendAnalysis,Analogy,Delphi,SoftSystemMethodology,MathematicalModels,Simulation, System Dynamic‐Role of Technology Information Forecasting and Assessment Council(TIFAC).



	ModuleNo.3:
INVENTORY CLASSIFICATION
	12

	Purpose of Inventory‐Goods‐Types of Goods‐Finished Goods Inventories‐General Management ofInventory, Stocks Types of Stocks, Tracking the Paper Life‐Work‐in‐Process Inventories‐ FinishedGoods & Spare Parts Inventories‐Multi‐Echelon Inventory Systems‐Spare Parts Inventories‐Use ofComputersinInventoryManagementEvaluationofPerformanceofMaterialsFunction‐Criteriaandmethodologyofevaluation‐Forecastingmodelrun‐Ongoingimprovement

	ModuleNo.4:COST AND CONSEQUENCES

	12


	Codification–Classification–Methodology–Requirementofcodes–CodingStructureandDesign
–Advantages ‐ International Codification – Cost and Consequences – Right Quantity – EconomicOrderingQuantity–DerivationsofEOQ‐CostsassociatedwithInventories‐DuPontmodel‐Turnover &Modeling inlogistics

	ModuleNo.5:
PRODUCTION POLICY AND INVENTORY LEVELS
	10

	Influence of production policy on inventory levels – inventories and customer service level – stepstoimproveinventorymanagement–optimuminventorytoimproveprofitperformance–inventorymanagement under condition for substantial EOQ) – inventory management uncertainty (fixedorder quantity model) ‐ Calculation of safety stocks ‐ Importance of role of inventory‐ InventoryManagementSystems‐execution‐RatioAnalysisonInventory,ProfitMargin.

	Skill Developments Activities:

1. Identify, design, and implement the appropriate inventory replenishment policy for each segment
2. Choose any MNC and present your observations on inventory management.

3. Develop material forecasting techniques.

4. Carry out calculation of safety stocks
5. Demonstrate the various forecasting techniques.

	Textbooks:

1. CourseMaterialPreparedbyLSC
2. SunilChopraandPeterMeindl,SupplyChainManagementPearsonEducationAsia,3rdedition,2007
3. OperationsResearch–Concepts,Problems&Solutions‐KapoorV.K.‐SultanChand &Sons/2017‐978‐81‐8054‐854‐3(TC‐532)
4. VijayKumarKhurana,2007,ManagementofTechnologyandInnovation,AnebooksIndia,ChennaiFurtherReadingSource
5. Simchi‐Levi,David,“DesigningandManagingSupplyChain”,TataMcGrawHill,3rdEdition,2007.
6. DavidEMulcahy,“WarehouseDistributionandOperationsHandbook,McGrawHill,6thEdition,1993.
Note: Latest edition of text books may be used.


	Name of the Program: Bachelor of Business Administration (BBA) in Logistics

Course Code: BBAL 2.3

Name of the Course: Freight Forwarding (Ocean & Air Cargo)

	Course Credits
	No. of Hours per Week
	Total No. of Teaching Hours

	4 Credits
	4 Hrs
	56 Hrs

	Pedagogy: Classrooms lecture, tutorials, Group discussion, Seminar, Case studies.

	Course Outcomes: On successful completion Student will demonstrate

1. An Understanding of components of Freight Forwarding.

2. Ability to analyse the Multimodaltransportation and documents required.

3. Ability to demonstrate OperationProceduresofFreightForwarding.

4. Abilitytoexplaintheimpactoffiscalpolicyandmonetarypolicyonbusiness.

5. Ability to analyse the impact of economic environmental factors onbusiness.

	Syllabus:
	Hours

	Module No. 1: INTRODUCTION TO FREIGHTFORWARDING
	12

	IntroductiontoEXIM,Freightforwardingandcustomclearance–typesofcustomclearances
– Importance of custom clearance – certificate of origin, ICEGATE and insurance – custom Act –Regulationspertainingtocustomclearance–differentmodesoffreightforwarding–domesticandinternationalfreightforwardingnetworks–processoffreightforwarding.

	ModuleNo.2:
SHIPMENT PROCEDURES
	12

	Multimodaltransportation‐Vendormanagement‐bulkloadhandling‐briefontransshipment‐DGhandling‐customeracquisitionandmanagement‐Customsclearanceprocedure‐Documentsanditsimportance‐StagesofDocumentationsprocessandprocedures‐Documentationtypesandfilingprocesses ‐ Details of documents as per the format approved by the Customs ‐ The requirement ofdocuments for pre‐shipment and requirement of documents for Import ‐ DO’s and DON’T’s whilehandlingdifferentdocuments duringCustomClearance

	Module No. 3: OPERATION PROCEDURES
	10

	OperationProceduresofFreightForwarding‐TheproceduresforPre‐OperatingChecksandOperational checks to be performed for every shipment /consignment ‐ List of basic handling oferrors and the Operational errors that occur in common ‐ Procedure for checking of shipping bill,Airway bill based on invoice and packing list received from department for Freight Forwarding.Regulations (EXIM/IATA/Countries)/COM based on permutations and combinations of weight v/svolume.

	ModuleNo.4:
CARGO HANDLING
	10

	Cargo handling, INCO terms and terminologies used in Cargoes ‐ Different Types of Cargoes fortransportation. Full Export and Import value of the cargo – Importer and exporter Code (IEC),Theregistered PAN based Business Identification Number received from the Directorate General ofForeign Trade ‐ Different type of Cargo, Their quantity and value ‐ Packaging requirement for thecargoduringshipmentfromtheshipper‐Inspectionprocedureforthecargowhileunloading‐DO’sandDON’T’swhilehandlingdifferentcargo‐BasicRegulationpertainingtoCargomovementbyAir,Sea,andLand.Climaticconditionsofdifferentroutesindifferentseasons.

	ModuleNo.5:
DOCUMENTATION IN FREIGHTFORWARDING
	12

	DocumentationofFreightForwardingprocessaspercustomertimelinesandrequirements‐Carting, unloading, Stacking, Loading; and Stuffing ‐ Procedure for dealing with loss or damage to goods ‐DifferentP.G.Aandtheirroles.TechnicalknowledgeonContainers;Pallets;Palletization;Fumigation
‐ The general reporting processes and time frames ‐ Different airline / shipping line available fordifferent routes ‐ Letters of Credit and payment Terms. Etc. ‐ Movement policy ‐ Details of thetransport available in Different routes ‐ Organization fees, charges structure and Organizationalprocedures‐computeranditsapplicationininternalsystemsofdocumentation.


 SHAPE  \* MERGEFORMAT 



Text Books:

1. 
CourseMaterialPreparedbyLSC
2. JPSaxena,WarehouseManagementandInventoryControl‐VikasPublicationHousePvt.Ltd,FirstEdition,2003.
3. WarehouseManagement:AutomationandOrganisationofWarehouseandOrderPickingSystems[WithCDROM],MichaelTenHompel,ThorstenSchmidt,SpringerVerlag,FirstEdition,2006.
4. ManagementGuidetoEfficientMoneySavingWarehousing,StephenFrey,Gower,1982.
5. KapoorSatishK.,andKansalPurva,‘BasicsofDistributionManagement:ALogisticalApproach’,PrenticeHALLofIndia
Note: Latest edition of text books may be used.

	Name of the Program: Bachelor of Business Administration (BBA) in Logistics

Course Code: BBAL 2.4
Name of the Course: Marketing Management

	Course Credits
	No. of Hours per Week
	Total No. of Teaching Hours

	3 Credits
	4Hrs
	48Hrs

	Pedagogy: Classroom’s lecture, tutorials, Group discussion, Seminar, Case studies.

	Course Outcomes: On successful completion Student will demonstrate ;

a) An understanding of the types and forms of Retailbusiness.

b) Ability to examine Consumer Behaviour in variousenvironments.

c) Ability to analyse various Retail operations and evaluatethem.

d) Ability to analyse various marketing mix elements in retailoperations.

e) An understanding of Information Technology in retailbusiness.

	Syllabus:
	Hours

	ModuleNo.1: FUNDAMENTAL CONCEPT OF MARKETING


	08

	Market‐ meaning, definition, features, classification of markets. marketing‐ introduction, definition of

marketing, evolution of marketing concept (marketing philosophy), objective of marketing, features,

market and marketing , marketing and selling, Importance of marketing, modern marketing, features,

marketing functions (Scope), Marketing management, task of marketing management/ marketing

manager. Marketing mix ‐ meaning, definition, elements of marketing mix. Marketing environment ‐ the

marketing process ‐ marketing strategy

	MODULENO.2:
MARKET SEGMENTATION
	08

	Market Segmentation, targeting and positioning

Segmentation‐meaning, definition, benefits, patterns of segmentation, methods of segmentation (bases).

Targeting ‐ meaning, strategies, benefits. Positioning ‐ meaning, benefits, techniques of product

positioning.

	ModuleNo.3:
MARKETING RESEARCH
	08

	Meaning, definition, objectives, benefits, scope, types, MR process, methods of data collectionobservation,experimental, survey etc., marketing information system‐ meaning, need and importance ofmarketing information system, Marketing information system and marketing research, marketingintelligence.

	ModuleNo.4:
RETAIL MARKETING
	14

	Introduction -Product: Decisions related to selection of goods (Merchandise Management revisited) – Decisions related to delivery of service. Pricing: Influencing factors – approaches to pricing – price sensitivity - Value pricing – Markdown pricing. Place: Supply channel – SCM principles – Retail logistics – computerized replenishment system – corporate replenishment policies. Promotion: Setting objectives – communication effects - promotionalmix.

	ModuleNo.5:
PRODUCT MANAGEMENT
	07

	Product: Meaning, definition, classification, product hierarchy, product policies‐ product planning and

development, product line, product mix, product standardization, branding, positioning, packaging,

branding, brand loyalty, brand equity, brand rejuvenation, labeling, product life cycle‐ strategies in

different phases , stages in new product development, marketing myopia.

	Text Books:
1. Principles of Marketing ‐ Armstrong/ Philip Kotlar

2. Marketing Management ‐ Philip Kotlar

3. Marketing Management ‐ Sherlaker

4. Marketing Management ‐ Kotler, Keller, Koshy
5. Suja Nair; Retail Management,HPH

6. Karthic – Retail Management,HPH
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	BBAL 2.6 – Physical Education-Sports/ NCC/NSS/R&R(S&G) /Cultural

(SEC-VB)

	CourseCredits
02
	TotalContact Hours
30

	Internal Assessment Marks : 25+25
	Semester End Examination Marks : Nil


Common Syllabus for all UG Programmes

StandardCostingandVarianceAnalysis:MeaningofStandardCost‐RelevanceofStandardCostforVarianceAnalysis–SignificanceofVarianceAnalysis–ComputationofStandardCostsforMaterials,Labour and Overhead Variances   ‐ Comparison between Budgeting and Standard Costing – Variancereporting‐ Responsibility Accounting – Meaning and Objects – types of Responsibility Centers‐ManagementReporting.





Skill Developments Activities:





Listout the customclearances procedures.


Give your observation on how technology helpedFreightforwarding.


Draw documentation procedure inFreightForwardingprocess.


Identify thebasicRegulationpertainingtoCargomovement.





Suja Nair; Retail Management,HPH


Karthic – Retail Management,HPH


S.K. Poddar& others – Retail Management,VBH.


R.S Tiwari ; Retail Management,HPH





Note: Latest edition of text books may be used.








